
Obesity Action Group

Communications Update - July 2017 (Sarah-Jayne Ruston – Communications Officer)

Please see below updates regarding communications work completed since the March 2017 
action group.

1. School governors’ call to action factsheet

The school governors’ factsheet has been completed. Hard copies were distributed to all 
school governors at their recent meeting. Electronic versions were also emailed to school 
heads in May. The image was shared on council social media accounts and seen by over 
3,000 people.



2. The Daily Mile 

Promotion of how The Daily Mile is doing in the Rochdale borough has been undertaken. 
A press release championing the 17 primary schools who are signed up to the scheme 
(using St Mary’s, Middleton as a case study) and encouraging others to sign up was issued 
and picked up by Rochdale Online, Rochdale Observer and Middleton Guardian. 

A video was created at St Mary’s with footage of the Daily Mile taking place and interviews 
with sports leads, children at the school and councillors. This was shared on the council’s 
social media accounts. The statistics show:

Facebook post

- Reached 7,970 people
- Video views 2.3k times
- 45 likes
- 25 shares
- 6 comments

Tweet

- Reached 3,296 people
- Total engagement 155
- 20 likes
- 12 retweets

The video was also shown at the recent Physical Activity Stakeholder Event and will be 
promoted at the Childhood Obesity summit in June.

Video available here 
https://www.facebook.com/rochdalecouncil/videos/10154280075972161/ 

3. Physical Activity Stakeholder Event

On Wednesday 10 May communications supported the physical activity stakeholder event at 
Rochdale AFC.

Communications was reduced for this event due to Purdah.

Videos of the #GetRochMoving competition entries, Active 10 walks and The Daily Mile were 
shown. Live tweeting also took place from the event (6 tweets were sent and seen 10,317 
times).

The event has seen resurgence in the use of the hashtag #GetRochMoving with schools 
using it to promote the physical activities they are doing.

4. Greater Manchester Healthy Catering Award

10 primary schools across the borough received the ‘Excellence’ award for their commitment 
to providing and promoting healthier options to their pupils. An award ceremony took place 
on Friday 12 May at the town hall. 

https://www.facebook.com/rochdalecouncil/videos/10154280075972161/


A press release was issued and shared on social media. Available here: 
http://www.rochdale.gov.uk/news/Pages/recipe-for-success-schools-awarded-for-healthy-
meals.aspx#sthash.xXqb4Lld.dpuf 

The statistics show:

Facebook 

- Reached 8,424  people
- 39 likes
- 21 shares
- 12 comments

Tweet

- Reached 1,483 people
- Total engagement 112
- 10 likes
- 7 retweets

5. Breastfeeding 

At the last action group meeting a request was made to do some further promotion on the 
mystery shopping form for the Breastfeeding Welcome Scheme.  This was completed and 
reached around 3000 people, 33 people clicked the link to find out more. 

Communications also supported the launch of the Start4Life Breastfeeding Friend ChatBot 
with a press release and numerous social media posts.

 

http://www.rochdale.gov.uk/news/Pages/recipe-for-success-schools-awarded-for-healthy-meals.aspx#sthash.xXqb4Lld.dpuf
http://www.rochdale.gov.uk/news/Pages/recipe-for-success-schools-awarded-for-healthy-meals.aspx#sthash.xXqb4Lld.dpuf


6. Communications Plan

First draft of the communications plan for comment. This is currently just at the top level 
further information regarding method of communication etc can be added at a later date. 

Further population of activities/tasks/projects is needed as we know what these are.

comms plan 
obesity.docx

7. Childhood Obesity Summit 2017

Communications supported the Childhood Obesity Summit 2017. This was branded using 
the Healthy Heroes campaign. 

A save the date image, folder, presentations slide and agenda were created for the event 
and the Healthy Heroes brand was launched to stakeholders during the day. 

Live tweeting took place throughout the day. 18 tweets were posted, these were seen 
18,000 time and engaged with 448 times. 

Following the event a press release was issue to the local/regional media and shared on 
social media. It was covered by the Rochdale Observer group (3 papers), Rochdale Online 
and Revolution Radio who conducted an interview with Andrea Fallon.



8. Healthy Heroes

The Healthy Heroes childhood obesity campaign has now been launched with professional 
partners/stakeholders. A public launch will take place later in the year. 

This campaign is a priority campaign requested by the leader of the council and has been 
developed in consultation with partners and primary school aged children as the target 
audience. It is a bottom up approach that we hope will engage children and their 
families/parents. It is hoped that all partners will use this branding.

A web platform has been created at www.rochdale.gov.uk/healthyheroes were all 
information regarding healthy eating/physical activity/ healthy food access and healthy 
heroes resources will be held. This will be where we signpost the public to. 

There is also a hashtag to use on social media #RBHealthyHeroes 

At present resources are available to download for the healthy heroes including: recipe 
cards, presentation slides, character images and web banners. A wipe-clean rewriteable 
cardboard cut-out is also available to borrow.

http://www.rochdale.gov.uk/healthyheroes


Future plans include:

 Public launch
 Character costume
 Social media campaign infographics
 National Child Measurement Programme link
 Rewards pack
 Daily Toddle programme
 Schools/community programmes
 Outdoor advertising

Meetings with partners regarding how they can get involved are still on going. Please contact 
Sarah-Jayne Rushton for more information sarahjayne.rushton@rochdale.gov.uk 01706 
925684.

mailto:sarahjayne.rushton@rochdale.gov.uk

